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Sara LEOnardI-MCGraTH 
oozes InSpIraTIOn, 
enthusiasm and knOwLEdGE. 
It’s no wonder the Sydney 
EnTrEprEnEur is 
shaking up the arT scene in 
dELIGHTfuL STyLE.
wOrdS:  raCHEL fuLLEr

Sydney, it happens everywhere,” Sara says.
Sara spoke with then Miami-based curator and art 

consultant, Kristia (the two have been friends since they 
were seven years old), and together with Glenn, the trio 
spent a year investigating the idea before deciding to open 
shop in Sydney’s art precinct, Chippendale. The name of the 
gallery itself is a portmanteau word like ‘Tribeca’ (Triangle 
Below Canal Street in New York City), utilising the three 
business partner’s surnames.

Their aim was to represent both local and international 
artists and create a global network of 
cross-pollination, whereby the residents 
of Sydney were introduced to high-
calibre international artists such as 
Daniel Arsham, Diego Singh, and the 
LA-based collective FriendsWithYou.

And conversely, Sara, having lived 
in Europe, America and South Africa, 
has steadily built up a strong network 
of international collectors and contacts 
to promote the next crop of emerging 
Australian artists.

The two colleagues and friends 
are clearly committed to taking their 
Australian artists oversees, placing their 
work in front of a broader, international  
audience.

Sara gleefully describes herself and Kristia as “two 
foreigners in a foreign land” and this element seems to 
have helped with their desire to shake up the staid art 
gallery model. They both think laterally about exposure 
for their artists. 

As Sara explains, “You can’t expect an exhibition to be 
open for three or four weeks and have every single person 
who needs to see that work walk through the door. I think 
that has been the death of many art galleries.”

To that end, MCLEMoI Gallery is about to curate a one-
night-only exhibition in a private, luxury home in Perth. 

The exhibition will showcase MCLEMoI’s artists as well 
as local, emerging West Australian artists. 

“For me there are no borders. Perth to me is just a slight 
inconvenience with a flight but if you catch the right flight 
you can have a nap,” quips Sara.

The ultimate aim of the evening is to meet new people. 
“At the end of the day, what is the goal of every new 

business? To expand your database. You’re only worth how 
many people you can harass with a newsletter.”

But she also has other ideas for expansion. “I won’t lie, I’m 
very ambitious and if we had the opportunity to open up a 
second gallery it wouldn’t be in Melbourne or Brisbane. Perth 
makes sense, especially with the close proximity to Asia.”

Internationally, Sara is currently working on a pitch 
with sanguine collaborators FriendsWithYou to create a 
dog park in front of the new incarnation of the Miami 
Art Museum in Florida. The cheery crew are hoping to 

establish a permanent public installation 
titled Bark Park. 

“We don’t run an art gallery that is 
insular in any way. Who says we can’t 
be Sydney-based but still have other 
projects ongoing in other parts of the 
world?” asks Sara. 

“Art is about relationships. It’s about 
creating a match. You get access to 
amazing artwork and opportunities and 
then you think, ‘Who would this be 
perfect for?’”

It’s not all art for Sara though. She 
frequently speaks at events, is a talking 
head on morning television, works 
closely with her husband Glenn for the 

McGrath Foundation and now has two children to adore.
When asked if she sees herself as a natural entrepreneur, 

Sara light-heartedly interrupts, “Am I naturally into 
making my life a mess?! Into adding hard work? Is that 
what you’re suggesting?!”

on a more serious note she offers, “I think with me, 
even though I have often worked for others, I have always 
somehow worked independently and I’ve always moved 
around a lot. I’m a big ideas person — I’m always thinking 
10 steps ahead and then I put a team together to build.”

“You’ve got to be able to see an opportunity and jump 
on it. And see a problem and fix it,” she says, clicking her 
fingers with a snappity snap. 

“I think the sense of urgency is important. And all 
entrepreneurs seem to have this, it drives other people 
insane and most people think you are crazy, but at the end 
of the day, it is your pocket.” 

yOu’VE got to 
be able to see an 

OppOrTunITy 
and juMp on 
it. And see a 

prObLEM and 
fIx IT.

“T
his is what I call a wiggle dress!” 
Sara Leonardi-McGrath exclaims 
as she arrives at MCLEMoI 
Gallery, the commercial art space 
she runs with her husband Glenn 
McGrath and old school friend 
and curator, Kristia Moises. Sara 

is off to a fundraising lunch and has arrived pre-dressed in a 
walk-restricting pink and maroon print dress. Her long, dark 
locks and make-up are immaculate. 

A classic rose-hued Chanel bag is draped across her 
body for the entire interview. A quick yawn is the only 
sign to belie that this 31-year-old US-expat-entrepreneur 
may have had a few sleepless nights during the start-up  
18 months of her first Australian venture.

“If you’re a business owner you have nights when you 
don’t sleep,” Sara confirms. “If you can’t deal with the 
sleepless nights, then don’t open up a business!” 

Having only been Down Under for four years (she 
married Australian cricketing great Glenn in 2010), Sara 
has been busy shaking up Sydney’s art scene and in the mix,  
the gallery has already managed an impressive 10 exhibitions 
at the time of print and been named one of the 15 best new 
galleries and museums in the world by Artinfo.

With a background in luxury sales, from cars to real estate 
to magazine advertising, and having already started her own 
interior design business in South Africa (where she met Glenn), 
the move to entrepreneur and art gallerist was perhaps the next 
logical step. 

“When I first arrived in Sydney, I was looking around the art 
galleries and I started to feel like there wasn’t enough fresh, 
young art with a global perspective. This is not a criticism of 


